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Speaker Introductions

ANDY RANDAZZO

HitState Marketing Agency, Owner
Digital Marketing Specialist

Brand Marketing Strategies

I HITSTATE

ALWAYS ON TARGET

LIZ BURKE

Liz Burke Media, Owner
Communications Professor
Broadcast Journalist

PR & Crisis Management Specialist

1.1Z BURKE
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Upcoming Workshops

Thurs., July 9 at 12 -1 PM:
Social Media with Sizzle

Wed., July 22 at 12 -1 PM:

Rock Y E il Marketi BACK 2 WC()ZI{’(K%SHOP
OCK Your Emal arketing WORK-SHOP 3 | SERIES
SERIES Wil 56
A y
Thurs., Aug. 6 at12 -1 PM: VP B0 Eg
A Website Workout . ¥

Thurs., Aug. 27 at 12 -1 PM:
Power Your PR
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Agenda

Why Use LinkedIn?

Questions to Ask Yourself
Spreading the LinkedIn Love
LinkedIn Profile Overview

LinkedIn Content

Building Your Network

LinkedIn Groups

What to Do Every Business Day
Q&A: Please type your questions in the
Q&A box below and we will answer
verbally at the end of the workshop
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Why Use LinkedIn?

e 500+ million members in over 200
countries

Career & professional networking |
Job hiring & recruitment
Personal & business branding
Industry & business trends

WHY
LINKEDIN?
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Questions to Ask Yourself

: i ©/ OF COMPANIES
e Whatisyour goal(s) for using 51% AcQuUiRED
LinkedIn? A B2C CUSTOMER
. THROUGH LINKEDIN
e Who are your audiences? Linkedln
e What do your audiences care R
about? LINKEDIN GENERATES

e How can you help your audiences? MORE LEADS

FOR B2B COMPANIES

THAN FACEBOOK,
TWITTER, OR BLOGGING

INDIVIDUALLY

-Inside View

b
i 20%

OF LINKEDIN MEMBERS REPORT THEY ARE
MORE LIKELY TO BUY FROM
A COMPANY THEY ENGAGE WITH

ONLINKEDIN

939%% 528

© MARKETERS
CONSIDER LINKEDIN TO BE THE
MOST EFFECTIVE SITE

SLEAD GENERATION

-Linkedin

ELINKEDIN IS
RESPONSIBLE FOR

6 40/ OF ALL
O VISITS
FROM SOCIAL MEDIA CHANNELS

TO CORPORATE WEBSITES
-Econsultancy

80%hon

MEMBERS WANT TO

CONNECT WITH COMPANIES
TO ENHANCE THEIR
DECISION MAKING

-Linkedin
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Spreading the LinkedIn Love

Like

Linked [[}}

Share + Comment
R d
Endorse _©O '0 O

Linked ]

VY I P

Like Celebrate Love Insightful Curious
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LinkedIn Profile Overview

e LizBurke'sLinkedln

|LIZ"BURKE

MEDIA

Add profile section ¥ More... V4

Liz Burke m . Hofstra University

Adjunct Professor | TV Reporter | Media Specialist [@ rthaca College

New York City Metropolitan Area -
500+ connections - Contact info
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ALWAYS ON TARGET

Content Buckets

LinkedIn
Content

TIP-DRIVEN MOTIVATIONAL

RECOGNITION

HOLIDAYS DAYS

PRODUCT SERVICE

COMPANY PROMO SELF-PROMOTION
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Post Examples

Andy Randazzo - 1st
o We help businesses grow with the right marketing strategies. Andy Randazzo - 1st
® We help businesses grow with the right marketing strategies.

w e
Hello Linkedin Community. We are hiring and currently looking for a Social (o} 2h « @
Media Intern to start immediately. This is a great opportunity for someone to &
a2 1 2
collaborate and learn, as well as gain exposure and experience t« ...see more & < We Love Our Clients! iy &

#hitstate #marketing #branding #digitalmarketing #socialmedia ...see more

Andy has incredible creative approach and
has made a difference in my company's
branding with logo design, marketing
ideas and website impact.
Jason Kohl
Kohl Capital & Associates
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ALWAYS ON TARGET

Post Examples

Liz Burke nes
A Profi TVR Medi ialist 2
3 Sa,ung rofessor | eporter | Media Specialis ' Liz Burke

Adjunct Professor | TV Reporter | Media Specialist
2mo « 88

Honoring our military heroes who made the ultimate sacrifice.
#MemorialDay2020

Keep moving forward. #wfhlife #zoom #virtualclassrooms
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Find a way to be nice today: give a
National Say compliment, share a smile, provide support,
1-Jun 10AM omethin: lend a helping han Canva NA
2-Jun 10AM P worksh Best P s for th b ker Graphic Register link
Find a way to be nice today: give a
National Say compliment, share a smile, provide support,
1-Jun 10AM thing Nice lend a helping hand Canva [N/A
2-Jun 10AM Promo workshop |Best Practices for the Job Seeker Graphic Register link
Find a way to be nice today: give a
National Say compliment, share a smile, provide support,
1-Jun 10AM Something Nice Day __|lend a helping hand Canva IN/A
2-Jun 10AM Promo workshop |Best Practices for the Job Seeker Graphic Register link
1 10AM n d n: Your u. _|Unsplash N/A
n 10AM r r Register ink
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Scheduling

Best Time to Post on

Linked [}
CRCOROMMONO

LinkedIn Global Engagement

Best Days Worst Days
° Mon
=
Wed
Weekends and after work hours tend to
be the worst times to post on Linkedin Thurs
Fri
@ .
Sun
Linkedin is used by recruiters, 212 3 456 7 8 9101121234567 28910M1
1 0 11 AM salespeople and businesspeople which
- )
is why it's used during work hours.
during work hours ]

Lowest Engagement Highest Engagement
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Visuals

e Authentic photography

e Stock photography (i.e. Pexels,
Pixabay, Unsplash)

e Graphics (i.e. Canva, FontCandy)

P Pexels

GETROSTIN
STOCKHOLM

The best free photgs shared by |
talented photog s

-----------------

WINTER
VACATION
PACKAGES

TRIPTO
PROEIARO | g
Wi
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Video

Be creative

Provide helpful tips
Explain product/service
Keep video short
Include overlay text
Use editing tools:
-IMovie

-Adobe Rush

-Adobe Spark

-Adobe Premiere Pro
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Hootsuite: schedule posts on multiple platforms

e
All Posts [TODAY] ¢ > Nov24-30,2019 ©
::ns‘m )| Mon 2| Tue 2 wed Thu 2| fri Sat
24 25 26 27 28 29 30
9AM  Liz Burke
9:30am - 9Thankf
°
v LizBurke?
9:30am - $Thankful
°
10
AM
n
M
12
PM
1PM
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Building Your Network Lmkedm

Post quality over quantity
Comment on others’ posts
Invite people to connect
Get people to invite you
Join industry groups
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Joining a Group

e Search LinkedIn by industry/interest e
keywords T R

Al mmuammmmwwmwmmd

e |dentify groups that match i ows N 4 s 7
industry/interests . - Public Speaking
H ﬁ m&m people v-:op:::speemes at work

e Send group membership requests

2nd Connections

Once accepted, follow group rules o eine o i S e A
- Professional Speakers, Presenters, Seminar =

e |learnandengage .« : s SRR

Puesml«s Smlatuoers Womsnoo Leaders *

’ )H our rol ork - Simidas

Your groups (0
Open groups ) q| your nedwork - Samiar
Momberts only @m

Public Speaking Bloggers
Languages - m-rmwmnmmﬂmmwmmo«wm m
wukmq www:mmm Use this group to

Py English 580 61 in your network - Simial
In llasan @
French @ Magic of Public Speaking
Bahasa Indonesia e . The goal of this group is 10 make each member a world-class .

G rou ps Spansh speaker. How? mwm Ms public speaking 4ps,

+ Add » 26 In your network - Simiar
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Starting a Group

Create group

e “Work” dropdown -- “Groups” --
“Create Group” button

e Fillinfields & include rules

e Invite LinkedIn users to join

e Post welcoming messaging & S—
p u rpose Of g ro u p ’ Inspiring Entrepreneurs in DC 0/100‘
. pOSt reg u |a rly & aSk q ueStionS tO D\:Is:anlpl:ol:e purpose of your group?

Vi

INncrease engagement 012000

Industry (up to 3)
| Add industry + |

Location

’ Add a location to your group ‘

Group rules

Set the tone and expectations of your group
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What to Do Every Business Day

Check notifications

Like

Comment

Share

Send a connection request

| 3
D ilie =] Comment & Share

g lAdd a comment...
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Image is everything

1.1IZ BURKE Free

MEDIA COnsutm%;m‘ IH HITSTATE

y : ALWAYS ON TARGET
Image is everything

- Social Media Training - Social Media Marketing

- Professional Speaking Training - Email Marketing

- Presentation Skills Training - Virtual Events

- Media Training - Website Development

- Job Interviewing Training - Video Production

- Public Relations - Marketing Strategy

- Crisis Management - Brand Strategy

Email: liz@lizburkemedia.com Email: andy@hitstate.com
Web: LizBurkeMedia.com Web: HitState.com

Phone: (917) 573-1440 Phone: (516) 660-2084


mailto:liz@lizburkemedia.com
http://lizburkemedia.com/
mailto:andy@hitstate.com
https://hitstate.com/
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Questions

Type a question in the Q&A box below

!
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Upcoming Workshops

Thurs., July 9 at 12 -1 PM:
Social Media with Sizzle

Wed., July 22 at 12 -1 PM:

Rock Y E il Marketi BACK 2 WC()ZI{’(K%SHOP
OCK Your Emal arketing WORK-SHOP 3 | SERIES
SERIES Wil 56
A y
Thurs., Aug. 6 at12 -1 PM: VP B0 Eg
A Website Workout . ¥

Thurs., Aug. 27 at 12 -1 PM:
Power Your PR



