
The Pitch

Committed to comfort in every way, Cheeseboy 
is helping to redefine the quick-service restaurant 
landscape with delicious and affordable grilled cheese 
sandwiches, soups, sides, and other premium products 
served in high-traffic locations by a professional and 
welcoming staff.

We created 3 campaigns ideas for the Cheeseboy 
experience that spanned from a commercial spot 
through social and traditional media.

Our pitch was delivered to them in a vacuum sealed 
cheese board.











PRESENTATION TO

A DV E R T I S I N G  M A R K E T I N G  D E S I G N

H I T S T A T E



The following is a presentation to CheeseBoy® by HitState. All ideas and concepts are the property of HitState © 2014.

What we know:
Cheese is fun! It’s simple, delicious and it is the epitome of comfort food here in America. It is the comfort food that 
is mostly associated with youth and adolescence, and takes all of us back to much simpler times. And the way we 
see it, no one has the better opportunity to bring us back to that kind of fun than CheeseBoy.

Challenge:
From what we see CheeseBoy has yet to scratch the surface of its position in the fun and delicious food market. 
Many brands do it with products that aren’t half as fun and iconic as the grilled cheese sandwich. What we intend to 
do is bring out the fun food in the CheeseBoy brand.

Solution:
Our solution is a smart, fun and expandable brand campaign beginning with a series of videos that translate very 
well into print, social - and when positioned in the correct media outlets - will most certainly get noticed creating 
a bit of a hubbub to find out where their local CheeseBoy locations are. We start with video because brands that 
create video content today are finding that their viewers are more engaged than ever.

In the proceeding pages are 2 campaign concepts we created to address this solution that will be the spotlight that 
not only gets noticed but will drive the CheeseBoy brand forward.

Introduction



The following is a presentation to CheeseBoy® by HitState. All ideas and concepts are the property of HitState © 2014.

“What?” Campaign
The CheeseBoy “What?” campaign keys on the almost transformative delight that one experiences when eating 
a grilled cheese sandwich, especially a CheeseBoy grilled cheese sandwich. Being the ultimate comfort food, the 
unexpected treat of enjoying a freshly made grilled cheese sandwich, whether you’re at the mall, the airport or 
wherever there’s a CheeseBoy makes you loose yourself in all it’s deliciousness and cheese. It’s no wonder then, when 
a CheeseBoy fan leaves a sometimes not so tiny trace of melted cheese around, and gets caught, they can’t help but 
defensively say “What?”

These three scenes could make up one :30 or :60 second spot or :15 teaser spots that can be cut for broadcast, per-
roll ads and social media play.

OPEN with teenage girls in clothing store hanging out as teenage boy (obviously a friend) joins them and stands 
dumbfounded as they start to giggle and stare at his shirt (there is cheese on it). He innocently says “WHAT?” as he 
attempts to brush it away.

CUT to two young professional-type men in fitness center locker room suiting up to work out, they look over to a 
buddy in front of his locker and they knowingly smile between themselves as he wipes cheese from the corner of his 
mouth and defensively says: “WHAT?”

CUT to 40 year old worker is sitting at end of table in corner of quiet room and is holding big, juicy grilled cheese 
sandwich. Just as he attempts to bite into it, professional camera-crew with sound boom enter frame to record what’s 
going to happen.  He looks up incredulously, “WHAT?”

CUT to CheeseBoy logo and tag line:
“It’s WHAT your craving.”

Concept #1
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Concept #1 Expansion:
Social Media:
“Show us your WHAT moment” and win your own sandwich.
A social media concept on various social outlets asking people to “Show us your WHAT moment” by sending in photos 
of how your CheeseBoy sandwich got the best of you. Post on our FaceBook page and which ever gets the most likes 
this month will be able to create a sandwich with CheeseBoy chefs and get to name it too.

Print:
For this campaign we see a series of ads headlining “WHAT?” and emotional people shots (wide range of character types) 
that are embarrassingly, covering up their cheese mishaps (but still enjoying themselves!) covering up their cheese mishaps.

Concept #1
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Concept #2
“Covert Cheese” Campaign
The CheeseBoy grilled cheese sandwich is a fun food that kids love... and Shhhh, so do adults. But they’re adults, 
and adults are not allowed to have fun - they’re responsible, respectable, but just the sight of a grilled CheeseBoy 
sandwich makes them feel like kids again.  And nothing can stop them from that CheeseBoy craving.  It’s an 
indulgence that may leave adults feeling...  -just a little bit guilty? So yes adults crave it, they want it, but they dare 
not speak of it and try to hide it, but we find and reveal them.

Spot 1
Open to black and white hidden security camera views in an underground parking garage. Two women show up 
from the shadows in trench coats exchanging a CheeseBoy bag with a briefcase. They hear a noise and a car 
screeching they run off not to get caught.

Other spots in this concept.
Spot 2
Open in an office setting, office employee tries to hide his CheeseBoy obsession all around the office by eating 
a few bites here and there and hiding the evidence in the strangest places while his coworkers are all around 
wondering what is going on. He takes a bite and puts it back in his desk drawer, then in the copier, under his chair, in 
a file cabinet and so on.

Spot 3
Man at home being grilled by his wife and his CheeseBoy obsession. Hard spotlight and hard questions with cuts to 
the wife and kids finding traces of cheese and wrappers around the house.

All spots CUT to CheeseBoy logo and tag line:
“Don’t hide your craving.”

Concept #2
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Concept #2 Expansion:
Social Media:
Like us on FaceBook and then you can download our 2 Cheeseboy Sandwiches for the price of 1 coupon, which can 
be presented to any one who is “giving you grief”.

Print:
For this campaign we see a series of ads headlining the tag line above and image of people getting caught or 
running away.

Concept #2
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ANDY RANDAZZO
CREATIVE DIRECTOR, HITSTATE

Andy has been the owner of HitState and has 
been President and Creative Director for over 14 
years. HitState has established itself as a premier 
advertising agency serving the creative needs of 
the cable, television, sports, retail and a number 
of other industries. In short HitState helps clients 
achieve their goals with the right creative, visual and 
marketing strategies.

Andy has developed innovative advertising 
campaigns and creative needs for clients such as 
Rainbow Media, IFC, AMC, WeTV, FUSE, Cablevision, 
NHL, 1-800-Flowers, Big Ten Networks, Bed Bath & 
Beyond and EPIX HD to name a few. Andy’s work has 
appeared in Graphis magazine, has been on display 
at the Art Director’s Club in NYC, and has earned a 
number of national awards. 

About
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Thank You

Andy Randazzo
516.660.2084
andy@hitstate.com
www.HitState.com


