
The Pitch

Villa delivers an exceptional restaurant experience to 
their guests through their unique heritage, passion, and 
commitment to quality.

We wanted to compliment this great vision with key 
messaging and a brand video that shows their fifty plus 
year history in the food industry.

Our pitch was delivered to the client in an old style 
pizza box, the kind they use when they started as a 
pizzeria in Manhattan in 1964.
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A Proposal for Villa Enterprises Management



SITUATION:
Villa Enterprises is poised for significant growth in 2014 and beyond. The prospect of growing its concessions 
footprint with United Airlines at Terminal C in Newark Airport would represent a substantial win for the company 
both financially as well as from an airport portfolio standpoint. Having successfully operated 6 corporate locations, 
Villa is seeking to leverage the existing relationship to propose a greater role as United Airlines looks to award the 
broader concession business to an all encompassing group.

WHAT WE KNOW:
Villa is seeking a high impact presentation package which will effectively showcase the company’s portfolio of 
brands and capabilities and in short, demonstrate why it is THE partner for United Airlines in Newark. Additionally, 
Villa would like to utilize components of this presentation package as the basis for future capabilities meetings.

OUR APPROACH:
We believe every brand must be able to articulate its unique story if an audience is to be moved to action. 
Extracting the Villa Enterprises ‘brand story’ in conjunction with key company executives will therefore be a 
critical exercise that will inform the theme, content and look and feel of both the United Airlines and subsequent 
capabilities presentations. 

PROPOSED DELIVERABLES / SCOPE OF WORK:

•	 Key messaging exercise – Aid Villa in extracting and articulating what is distinctive about the company and its 
sub brands. Once we have the resulting brand direction / messaging it can then be woven through all brand and 
collateral materials.

•	 Brand Video – Impactful is the mandate we’ve been given and to us there is no better way to achieve that 
than with compelling visual storytelling. This video would be highly effective for United Airlines and all future 
corporate presentations to showcase Villa’s Family of Fresh Brands. We would provide all concepting, creative 
development and final production.

•	 United Airlines New Business Proposal – This presentation component would celebrate the Newark concession 
relationship to date and detail the proposed partnership expansion. In keeping with the brand theme outlined in 
our concept in the proceeding pages, flash animation or other interactive elements could be used in conjunction 
with standard projection to chronicle the United Airlines / Villa Enterprises corporate histories and relationship 
growth in a compelling manner.

*Renderings / architectural plans can also be integrated into proposal component if required

The following is a presentation to Villa Enterprises Management by HitState. All ideas and concepts are the property of HitState © 2014.



THE VILLA ENTERPRISES STORY

From Our Family to Yours
Villa Enterprises: The Tradition Grows

Villa Enterprises is all about family, heritage and the underlying principles which have guided the company 
throughout its nearly 50 years in business. Emphasizing the values that have enabled Villa to grow into a 
global operation while remaining true to its roots, we will use family and tradition as the common thread to 
tell the Villa success story and articulate its brand principles.

BRAND VIDEO CONCEPT: 	

Families are all about roots and history. Family owned since 1964 and retaining the name of its very first 
venture that truly embodies the company’s principles, we will engage United Airlines by telling the Villa 
Enterprises family story through a creative and dynamic timeline.

Taking inspiration from Villa’s strong history, we will create a series of multimedia vignettes and/or a 
longer form brand video presentation that will visually demonstrate the company’s history and growth of 
its brands through the common thread of family and good taste. A similar creative approach can be seen in 
Ancestry.com’s recently executed TV commercials.

Our engaging Villa company story would be equal parts company timeline, visual scrapbook and brand 
showcase. The rich and colorful pieces would seamlessly weave together compelling imagery and other 
visuals with key messaging to illustrate what is truly distinctive about each of the brands and how they 
ultimately tie back to Villa’s underlying core family values and good taste. This could be accomplished 
through the use of a creative / visual device such as a timeline emanating out from a garden where 
significant company and brand milestones would be showcased through compelling photos, video and other 
content. This approach could also benefit from the incorporation of one or more recurring characters to 
truly personify the company and its family of brands.

Ultimately, United Airlines will be left with a strong emotional sense for Villa’s heritage, insistence on 
quality and freshness and unwavering commitment to extending these brand values across all of its 
products and services.

The following is a presentation to Villa Enterprises Management by Dave Suskin & HitState. All ideas and concepts are the property of Dave Suskin & HitState © 2014.
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Below is an example storyboard of how the Brand Video presentation may look with this concept. 

The following is a presentation to Villa Enterprises Management by Dave Suskin & HitState. All ideas and concepts are the property of Dave Suskin & HitState © 2014.



ABOUT THE TEAM:
Dave Suskin and Hitstate represent a team of seasoned executives, brand builders and creative strategists. 
Combining extensive business development support background with a range of strategic communications and 
visual design capabilities, we help our clients achieve brand and sales objectives and ultimately strengthen their 
relationships with customers, partners and consumers.

The reality - with a multitude of new communications platforms and unprecedented noise as marketers vie for 
attention, we understand that your message must be communicated clearly and effectively or it runs the risk of 
being ignored. We therefore strive to create client experiences that engage your audiences and are above all, 
memorable.

We like to think our work and creative approach can stand on their own, but it’s our attention to detail and 
intensive client service that truly sets us apart from other agency resources. Our ultimate goal is to earn the right 
to be stewards of your brands and a trusted extension of your team!

Our Services
• Presentation & Collateral Development
• Key Messaging
• Brand Strategy
• Promotional Development
• Identity Design

• Original Content Production
• Web & Multimedia Design
• Print, Trade, Consumer and Out of Home Advertising
• Event / Experiential Marketing
• Sales Training



ANDY RANDAZZO – OWNER OF 
HITSTATE

Andy has been the owner of 
HitState and has been President 
and Creative Director for over 13 
years. HitState has established itself 
as a premier advertising agency 
serving the creative needs of the 
cable, television, sports, retail and 
a number of other industries. Andy 
has developed innovative advertising 
campaigns and creative needs for 
clients such as Rainbow Media, IFC, 
AMC, WeTV, FUSE, Cablevision, NHL, 
1-800-Flowers, Big Ten Networks, Bed 
Bath & Beyond and EPIX HD to name 
a few. Andy’s work has appeared 
in Graphis magazine, has been on 
display at the Art Director’s Club in 
NYC, and has earned a number of 
national awards. 



Case Studies



Case Studies

THE NORTH FACE
- Integrated marketing campaign development, consumer / retail 
promotion

Situation / Campaign:
Representing their first foray into television and branded 
entertainment, outdoor retailer The North Face joined forces 
with extreme sports channel Rush HD to document their annual 
expedition series like never before in high definition. The result was 
a series of stunning North Face Expedition Series films witnessing 
The North Face athletes exploring some of the world’s most remote 
corners. Promoted thru a multi-platform integrated campaign, the 
marketing partnership featured a robust broadband video channel 
and online promotion along with a high profile in-store promotional 
campaign in several of the retailer’s flagship US stores. Featuring 

custom installations consisting of a high definition programming 
loop along with point of purchase materials and signage, consumers 
were also engaged via an in store contest and free after hours 
screenings with the athletes and filmmakers. The campaign also 
extended to the film festival circuit with cross promotion driving 
consumers in-store, online and ultimately to TV provider Dish 
Network to view all the films in their entirety.

Results:
• Significant brand exposure resulting from in store traffic and film 

screenings
• Over 10,000 contest entrants with opt in emails
• Film honors at Boulder and Banff International Film festivals
• Significant increase in quarterly high definition package 

subscribers for Dish Network



Case Studies

PLANET HOLLYWOOD / JAMES BOND MARATHON
-Integrated marketing campaign and contest development, live 
experiential event

Situation / Campaign:
To promote the restoration of 17 classic James Bond films, an 
ambitious marketing partnership was conceived in conjunction 
with Planet Hollywood to raise awareness of the Ultimate Bond HD 
movie marathon. In an effort to drive viewership, custom placemats 
and Sean Connery Bond standees touted the promotion for three 
months in four US Planet Hollywood restaurants. Additionally, an 

in restaurant contest prompted restaurant goers to win prizes that 
included a trip to the International Spy Museum in Washington, DC, 
while an experiential component witnessed a live auction of rare 
Bond memorabilia from Planet Hollywood NYC, also simulcast from 
Planet Hollywood London.

Results:
• Significant brand exposure with more than 75,000 promotional 

placemats used
• Over 20,000 contest entrants 



Case Studies

TERMINAL 5
- Art installation / consumer event production, sponsorship 
integration, custom content creation

Situation / Campaign:
Housed in the former Trans World Airlines (TWA) terminal in 
New York’s JKF International Airport, architect Eero Saarinen’s 
landmark Terminal 5 was the setting for a unique international art 
exhibition chronicling air travel. Lauded by virtually all mainstream 
NY press as the hottest exhibit of the year, high definition arts 
channel Gallery HD created a stunning documentary on the staging 
of this unique event. Underwritten by JetBlue airlines to usher in 
their new presence at JFK, Gallery HD served as the presenting 
sponsor of the public event, providing high definition monitors 

for all of the eclectic video installations from some of the world’s 
most recognized contemporary artists. With signage throughout 
the terminal touting the channel’s mission and forthcoming 
documentary, the exhibit was an effective vehicle in raising 
awareness of the offering among its core audience while furthering 
JetBlue’s brand objectives.

Results:
• Significant brand exposure resulting from foot traffic throughout 

duration of two-month long public exhibit
• Strengthening of relationship with JetBlue resulting in on-air 

programming sponsorship
• Press tour; substantial top tier consumer and trade media 

coverage



Creative & Brand Development



Branding / Identity

Columbia Tristar International Television AMC Networks



Lustgarten Foundation: Rock & Roll fundraiser event

Campaign Development

PIMS: Cosmetic campaign



Curtis Stone: Product catalogue

Print / Collateral



Print / Collateral

Random House: Book cover Bed Bath & Beyond: New product launch



Matt Centrowitz: Website

Web / New Media

NHL: Web banners & email blasts



Thank You

Andy Randazzo
516.660.2084
andy@hitstate.com
www.HitState.com


